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Players on the app store
reported that the game is
easy to play; good ratings.
The icon has been
updated to increase
acceptance.

MEDIUM
“I watch several hours
of YouTube videos

before | start playing a
game.”

The course of the game seems to be good. The tutorial has
good conversation rates. However, The original Level 3
seemed to be too hard to get through what triggered some
frustrations among players with small screen devices

(phones vs. tablets). It is now updated to be playable on
both, mobile phones and tablets.

MEDIUM
“The game is too hard, the initial levels to tricky

to get. But | like the tutorial. Itis pretty neat with
few text. You start right into the game.”

Multiplayer is tricky. It's
why it hast o work
immediately. There might
be some questions
through support emails.

The multiplayer module is not yet
available. But testers of the
paper-prototype like it already,

even thou the setup is still too
tricky.

HIGH

“Wow, the other players are
quite demanding and it is
hard to be at the top of the
highscore all week long.”
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